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Nova Impact

(April - May total)

Over the past eight weeks, your thought-leadership presence
stepped up significantly. 

Impressions grew nearly 8.5x against the prior period to just under
100,000, putting your content in front of a meaningfully larger pool
of targeted professionals. Engagement jumped over 9x to 3,219, and
your audience grew by 1,000 new followers, a 19% lift on total
followers. Inbound conversations also moved, with 200 connection
requests generated across April and May. 

Together, these signals a strong foundation for long-term influence,
commercial visibility, and continued momentum into Q2 2026.
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First post with you
April 7  2026 th

747.1% increase - expertise was
always there we wanted to turn it into

influence 
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Let’s deep dive...
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1. Activated Relevant Network

Encouraged Ray colleagues to engage early, signalling relevance to LinkedIn’s algorithm.
Tailored wording to resonate specifically with people in the AI and Governance space. 

2. Targeted Strategic Individuals to Boost Credibility Signals

Adding people within your ICP to engage with your content, in your network, will mention your
name in boardrooms, buy your book and mention to their peers. Getting your name out there. 

3. Optimised the Post for Distribution and Genuine Insight, Not Just Content

Structured posts to encourage long comments, not short reactions.

The engine behind high-perfoming content
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Shield Analytics 
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Our Strategic Approach
Strategic Recommendations (What we set out to do)



Recommendations & Next Steps

Recommendations & Next Steps
Strategic Recommendations

Double down on proven content
themes

Launch a Substack and email outreach: use
Substack for more considered pieces, and email
outbound for faster meeting bookings.

Strengthen ICP visibility through targeted
outreach & commenting

Upcoming Goals

8 qualified leads Achieve Qualified leads in 6
months

Goal 2

Grow by 20%Impressions  Impressions in 6 months

Goal 1

Grow audience to 8000+
Goal 3

Nova Impact

Followers in 6 months
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